2006 MS4 Stormwater Survey Report

Overview


As part of the MS4 program, the Northwestern Indiana Regional Planning Commission (NIRPC) conducted an informal survey of the residents of Porter and Lake Counties during the Lake Michigan Districts Household Waste Collection Program on June 10th in Valparaiso, June 17th in Hobart, July 15th in Chesterton, and August 19th in Portage. In total, 714 completed surveys were collected. The following report details the findings of this study.
Survey Content and Results

Although this questionnaire was termed a “survey,” it is essentially a quiz designed to test residents’ knowledge about stormwater pollution. The person surveyed was asked to judge the following statements as “True, False, or Don’t Know;” the percentage of individuals who responded in each manner accompanies the statements. An asterisk (*) has been placed next to the more correct answer.

	
	True

%
	False

%
	Don’t Know

	1. Most storm sewers and drains flow to a stream or lake.
	70.3*
	21.0
	8.7

	2. Using a car wash reduces stormwater runoff pollution.
	53.1*
	34.0
	11.8

	3. The overuse of lawn fertilizers can contribute to excessive                     plant growth in our lakes and streams.
	80.0*
	11.5
	7.0

	4. Stormwater can carry oil and grease from streets and parking lots to our streams and lakes.
	95.0*
	2.1
	1.4

	5. Pet waste left on the lawn contributes to pollution of our lakes and streams.
	71.7*
	18.1
	8.7

	6. Feeding waterfowl can contribute to water pollution.
	73.8*
	12.7
	11.1

	7. A lawn is the best landscaping option to minimize runoff pollution.
	76.6
	15.0*
	6.9

	8. During this year, I have seen, read, or heard about things I can do to reduce stormwater pollution.
	72.3
	23.0
	3.2


Survey Demographics

Despite the request on each survey for the resident’s hometown, the survey itself was anonymous. During each waste collection day that it was distributed, more than half of those surveyed lived in the respective town where they received the survey. This is not surprising; many Northwest Indiana residents are aware of the locations of the household waste collection days, so they wait until it comes to their area. Distributing a survey at the Porter County Fair, for example, would attract a more diverse group from Porter and Lake Counties, not just from the towns of Valparaiso, Hobart, Chesterton, and Portage (although these are some of the major towns in the counties). 
Further Recommendations

Although some residents seemed to respond to the survey without much care or thought, the fourth question provides a means for validating the data. Since 95% of those surveyed got this question “correct,” it seems impossible that a large majority of people responded to the survey without some care to get the right answer. In other words, if everyone carelessly responded to the survey, a 50/50 spread between true/false would be expected. This was clearly not the case, so there is good confidence in the data.

Seeing the results above, the most obvious recommendation is to address the seventh question, which regards personal landscaping choices and runoff. Only 15% of those polled got this question correct! An aggressive marketing campaign to local plant nurseries, landscaping companies, and homeowners designed to raise awareness of flood-controlling, non-invasive aesthetic rain gardens would be beneficial. Homeowners would probably take pride in building one, because it would save their own lawns from runoff pollution.
Furthermore, only 53% of residents knew that using a car wash actually reduces runoff pollution. Most individuals are likely unaware that car washes are required to recycle the water they use, preventing it from traveling down the drain and into nearby lakes and streams. Similarly, some people also don’t know the potential runoff dangers of washing their own cars in the street (and that it’s more environmentally-friendly to wash your car on the lawn.) Another marketing campaign targeted at car washes and car owners would help. Perhaps car washes could advertise “We Recycle Our Water” signs provided by MS4 and car buyers could receive packets detailing the advantages of using a car wash over washing their own cars. 
72% of residents had seen, read, or heard something about stormwater pollution in the past year. Future surveys might ask, “Where have you learned something about stormwater pollution?” This could give feedback into past marketing campaigns by MS4 or another program. Another possible question, “Would you be interested in learning more about stormwater pollution, and if so, where and how would you like to learn about it?” An educational pamphlet could accompany the survey and present some of this information as well. Overall, the survey might benefit from keeping a portion of the “quiz” and including some of these other questions. However, it is important to keep the survey short, as people usually do not want to complete a lengthy one.
